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The Department of Media Studies of CHRIST (Deemed to be
University) Bangalore, India, is honoured to host its flagship
event MEDIA MEET 2020,  An International Virtual
Conference in collaboration with Griffith University,
Queensland, Australia.
The conference hopes to make way for participants to
mutually share knowledge and interact with a wide range of
eminent professionals and experts from the media industry
and academia. For the 11th year running, the Conference
shall include research paper presentations, workshops,
panel discussions, guest lectures, performances and much
more.
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We live in an information age, amid the wealth of media on
the one hand, and information overload on the other. Being
constantly bombarded by texts, images, videos, wikis, and
more has posed us with the challenge of navigating our
mediated worlds and coping with the changing demands of
our social lives. Yet, seldom do we think about the processes
of such information production, consumption, and their
implications. 
 
At this critical juncture of the information society, being
literate about the processes that drive content and news
generation becomes vital. Media literacy is concerned with
helping society develop an informed and critical
understanding of the nature of media, the techniques used,
and the impact of these techniques. Further, it is the
education that aims to increase the society’s  understanding
and experience of how media work, produce meaning,
organize and construct reality. 
 
Media Literacy also aims to equip society with both the
knowledge and the skills required to transcend citizens from
mere consumers to prosumers of media. Media literacy is
conceptualized as a broad canvas that accommodates all
aspects of the media domain – Journalism, Advertising,
Public Relations, Integrated Marketing Communication,
Films, TV Series,  Reality  Shows,  Music  Production,  Radio 
and  Podcasts, Social  Media  Content,  Digital Design, Video
Games, Virtual Reality, Artificial Intelligence, Theatre,
Audience Studies, Media Education etc. 
 
The only way to ensure that we become responsible citizens
of democracies functioning within an interconnected world
is by ensuring not only freedom of expression and freedom
of information, but also the freedom to understand how
information is procured, processed and delivered; and equip
ourselves with the skills required to critically evaluate,
comprehend and consume the flood of media messages. 

CONCEPT NOTE



Kailash Koushik & Joel M Jacob 
Conference Convenors - Media Meet 2020 & Faculty,

Dept of Media Studies

Media literacy aims to create an
informed citizenry capable of
deliberating and exercising their
agency and produce a media
ecosystem that is based on ethics,
assures plurality of voices, and
thereby facilitates a vibrant
democracy. The seminar, while
retaining its egalitarian ideals, also
hopes to take stock of the critical
tension in trying to box the audience
into slots like ‘vulnerable’, ‘ignorant’,
‘passive’, ‘critical’, ‘resistant’ etc., and
lend space to explore more fissures
to be opened up in the Media Literacy
project.
 
Keeping in line with one of UNESCO’s
Sustainable Development Goals of
building competencies among
citizens of the world in Media,
Information and Digital Literacy, the
Department of Media Studies,
CHRIST (Deemed to be University),
Bangalore, aims to use the MEDIA
MEET 2020 conference to influence
society to understand the importance
of media literacy and adopt it in our
everyday lives in the era of post-truth. 
 



Visual Culture: Production and
Consumption
Popular Culture: Prejudices, politics
and possibilities 
Media Literacy and Sports
Media Literacy and Cinema 
Media Literacy and Advertising 
Media Literacy and Public Relations 
Media Literacy and Journalism 
Media Literacy and Children’s
Entertainment 
Media and Science Communication 
Media and Health Communication 
Media Literacy and Education
Competencies, Pedagogy and
Curriculum

Sensationalism
Fake News
Post-Truth
Alternate Truth 
Fact-checking 
Media Censorship
Media Trials
Journalism/Media Ethics
 Infringement of Privacy

 

Governance and Politics
Media Ownership 
Media and Self-Censorship 
Social Media and Awareness
Campaigns
Media Influencers
Rhetorics 
Media Effects 
Media Capture

 

MISINFORMATION,
MALINFORMATION,  AND
DISINFORMATION

Call for Papers

Know about the conference format here

Freedom of Speech, Dissent
and Rights
Language and Literacy
Media Literacy and Law
Media Literacy and Policy
Digital Citizenship

MEDIA,  DEMOCRACY,
AND GOVERNANCE 

POWER,  PERSUASION
AND PROPAGANDA

 

Media Representation
Media Stereotypes
Media and Audience
Othering and Mainstream
Media

MEDIA AND IDENTITIES

Papers can address (but are not restricted to) the following sub themes

MEDIA AND CULTURE
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ABSTRACT
10 July 2020
FULL PAPER

10 August 2020
Video Presentation

17 August 2020

SUBMISSION DEADLINES

FOR 
AUTHOR GUIDELINES
REGISTRATION FEE 
& MORE 

For queries, contact:
mediameet@christuniversity.in
suparva.sagar@mcn.christuniversity.in
desouza.etain@mcn.christuniversity.in
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